


Case Study

As a digitally enabled system, CoDEx facilitates the
production of single item personalisation, which is
increasingly central to marketeers as an effective
message delivery tool in the industry’s shift in
emphasis from a mass market approach to engaging
in individual conversations with its consumers. 

As all literature is produced on demand, marketing
and promotional materials can be co-branded with
the addition of customer’s name/logo,
representative details and other specific items of
information into predetermined fields. Collateral can
be made available both internally and to resellers,
with options for external direct invoicing or credit
card payment facilities between resellers.

The CoDEx system also facilitates the ability to edit
or load new artwork and material for immediate
access, or remove items instantaneously, reducing
the wastage associated with out of date material.
This feature is highly beneficial particularly in
industries requiring complex, technical or regulated
information which changes or there is a need to
update regularly.

Powerful reporting functions also allow material
usage figures to be carefully monitored in light of
sales team performance, and future communications
tailored to the content of the most frequently used
or requested items.

With the continuing advancement of digital
technology, the real growth area for design
professionals and print service providers remains in
graphic applications, where analogue pages are
predicted to increasingly tip to digital over the next
decade.* Digitally produced newspapers, books,
catalogues, labels and packaging are the main
growth areas.

*HP own research

OVERALL BENEFITS

 Brand guardianship in consistency and
production of all collateral to corporate
standards.

Instantaneous updating of material; circulation 
of out of date material eradicated.

Continuous stock availability and zero waste,
ending the need for unnecessary storage.

Powerful reporting functions for head 
office analysis.

Ability to integrate data for personalised 
marketing capability.

More effective budgeting; only pay for 
what is needed.

Low set up costs help budgets go further.

Minimise impact on the environment. 

Via the CoDEx system, collateral is produced on high
quality HP Indigo Digital presses to ensure brand
integrity. As a European Centre of excellence,
ProCo’s in house state of the art HP technology
combines exceptional productivity with breakthrough
operating costs making ProCo the preferred choice
for the production of all HP’s own collateral in the
UK.

CASE STUDY - HP _Layout 1  13/12/2010  10:48  Page 2

www.proco.com


